
1 

BSE Code 534976 

NSE Code VMART 

Reuters Ticker VMART.BO 

Bloomberg Ticker  VMART IN 

 

Shareholding Pattern (%) 

 Jun-2018 Mar-2018 Dec-2017 

Promoters 54.05 54.11 54.40 

Institutions 34.58 34.06 33.18 

Non-institutions 11.37 11.83 12.42 

Market cap (INR Cr.) 5115.62 

Outstanding Shares (Cr.) 1.80 

Face Value (INR)  10 

Dividend Yield(%) 0.04% 

TTM P/E (x) 63.96 

Industry P/E (x) 108.32 

Debt/Equity 0.00 

Beta vs. Nifty   0.59 

52 Week High/ Low (INR) 3294/1015 

Avg. Daily Vol. (NSE)/1 yr. 40908 

Stock Scan 

Company Overview  

V-mart is among the first consumer retail companies to be positioned around 
the concept of family fashion offering value-for money products for the fashion 
conscious middle-class youth in Tier II, III and IV cities. Over the last decade, 
the Company has evolved into a one-stop brand of choice, offering an 
extensive range of products around the concept of 'Price-Less Fashion' in non-
metro cities. 
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Q1FY19 - Results Analysis 

Key Highlights 

 Revenue increased by 14.6% to INR361.2 crore vs INR315.1 crore last year 

 

 EBITDA increased by 16.5% to INR43.2 crore vs INR37.1 crore last year 

 

 PAT increased by 11.3% to INR24.9 crore vs INR22.4 crore last year 

 

 EBITDA Margin increased by 20 bps to 11.97%, where as PAT Margin 
declined 20 bps to 6.89% YoY 

 

 SSSG value/volume growth was 1%/4% on a high base of 23%/27% last 
year due to less marriage days during the quarter 

 

 The Company opened 8 new stores during the quarter taking the total 
store counts to 179 (Bihar: 2, UP: 2, Uttarakhand: 2, Jammu :1 & West 
Bengal: 1)  with total retail area of more than 15 Lakh sq. ft. 

Stock vs. Nifty (Relative Returns) 

Source: Company Data, SMIFS Research  

Exhibit 1: Financial Performance at a glance (Standalone) 

CMP (INR) (As on 10th Aug 2018) 2834.45 

Target Price (INR)                             3375 

Upside(%)                        19% 

Recommendation   BUY 

Particulars (INR Cr) FY16 FY17 FY18 FY19E FY20E 

Net Sales         809.4          1,001.7          1,222.4          1,516.3          1,798.0  

Growth % 12.3% 23.8% 22.0% 24.0% 18.6% 

EBITDA (Ex. OI)           61.8                82.6              132.8              224.5              275.3  

EBITDA Margin (%) 7.6% 8.2% 10.9% 14.8% 15.3% 

Adj. Net Profit           27.6                39.5                77.0                97.4              123.6  

Net Profit Margin (%) 3.4% 3.9% 6.3% 6.4% 6.9% 

EPS           15.3                21.9                42.6                53.9                68.4  

BVPS         127.8              149.4              191.6              245.4              310.7  

P / E (x) 185.5 129.6 65.9 36.9 30.2 

P / BV (x) 22.2 19.2 15.0 10.8 8.0 

EV / EBITDA (x) 83.2 62.3 38.4 22.4 17.9 

ROE (%) 12.7% 15.8% 25.0% 24.6% 24.6% 

ROCE (%) 17.8% 22.6% 34.7% 35.4% 34.7% 
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V-Mart Retail Ltd 

Exhibit 2: Financial Performance (Standalone) 

Source: Company Data, SMIFS Research 

Particulars( In INR Crore) 
Quarter Ended 

Q1-Jun 18 Q1-Jun 17 YoY % Q4-Mar 18 QoQ % 

Net Revenue              361.2              315.1  14.62%            297.4  21.47% 

Purchase of Finished Goods             227.1              181.8  24.93%            241.8  -6.07% 

Changes in Inventories 
               12.6                34.0  -62.86%             (33.6) 137.59% 

Employee Benefits expense                28.3                23.1  22.55%               25.1  12.77% 

Other Expenses                50.0                39.2  27.44%               41.0  22.00% 

Total Expenses              318.0              278.0  14.37%            274.3  15.93% 

EBITDA                 43.2                37.1  16.52%               23.1  87.22% 

EBITDA Margin (%)             11.97             11.77  20bps              7.76  421 bps 

Other Income                   0.9                   1.1  -19.82%                  1.2  -27.64% 

Depreciation & Amortization                   6.6                   5.4  21.75%                  6.7  -2.09% 

EBIT                 37.6                32.8  14.44%               17.6  113.10% 

EBIT Margin (%)             10.40             10.42  (2 bps)              5.93  447 bps 

Interest Cost                   0.2                   0.5  -60.00%                  0.2  33.33% 

Profit Before Tax                37.4                32.3  15.59%               17.5  113.79% 

PBT Margin (%)             10.35             10.26  9 bps              5.88  447 bps 

Tax                 12.5                10.0  25.25%                  1.6  706.45% 

Profit After Tax                24.9                22.4  11.28%               15.9  56.12% 

Net Profit Margin (%)               6.89                7.09  (20 bps)              5.36  153 bps 

EPS (INR)             13.74              12.35                  8.80    
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V-Mart Retail Ltd 

In-house views 

 On the sales mix, VMart continues to remain fashion centric as 94% of the business 
coming from fashion and rest from Kirana. Footfalls increased by 12% with conver-
sation rate at 60% during the year. 

 Opening up of new stores last year contributed to increase in manpower resulting 
in increase in employee cost, followed by rental cost & depreciation.  Also, Sales per 
sq. ft declined marginally on effect of the additions of larger number of stores last 
year.  

 Refurbishment & Reformatting  was done for some of the older stores which helped 
in bringing back SSSG growth. The Company spends approx. INR500 per sq. ft. for 
refurbishment. It is done every 4-5 years and is also depends on the competition 
intensity and the kind of store it is. 

 The private label contribution is almost 52% of the sales during the quarter and the 
management remains bullish on improving it going forward. However, the margins 
are similar as per the market label as the management wants its customer to avail 
better products at a similar price. SSSG growth is expected to be at 7-8% for the full 
year. 

 On an Operating basis, V-Mart generated around INR14 crores of cash, INR10 crores 
post-tax and -ve INR2 crores on net of CapEx. 

 On the payment modes, Cash: 75%, Debit Card: 18%-20%, Credit Card: 4%, Electron-
ic Wallets: 0.8%-1%. E-wallets contribution increases when there is a cashback 
scheme  

 MSP hike is a great booster for the rural areas and because of elections, a lot of 
work is likely to happen in the rural areas. Targeting to open atleast same number 
of stores than opened last year, but finding the right property will be a challenge. 

 The Company is focused on volume led growth led by opening up new stores in tier-
3/4 cities, followed by product improvement and introducing products at varied 
price points 

 
 
 

SSSG growth was low due to 
less wedding numbers  

during the quarter 

 
 
 

Private label contributed 
52% to total sales  

in Q1FY19 

Concall highlights: 

 MSP hike will be a key focus area for the company to look upon as it will drive the 
consumption in rural areas. Upcoming general election will help in development of 
the rural areas as well, putting more money in the hands of the people.  

 

 V-Mart will continue to expand its operations in tier-4 areas primarily in North-
Eastern India to capture untapped markets. The revenue growth will be driven by 
volume, owing to a high degree of price sensitivity in such regions. 

 

 As per Management, V-Mart aims to grow its retail area by 15%-17% percent every 
year. The Company is also targeting same-store sales growth of   higher single digit-
to-lower double digit. 

 

 Refurbishment is one of the key areas the Company is focusing in order to stay com-
petitive among its peers. This will help in generating better SSSG going forward. 
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V-Mart Retail Ltd 

Valuation: 

We upgraded our price target to INR3375 against previous target of INR2554 and recommend a “Buy” rating. By 

opening up stores beyond Metro and Tier-1 cities, V-Mart has a first mover advantage in the untapped markets. 

Focusing on “Price Less fashion” gives the company an extra egde over its peers. Backed by the above points, we 

believe that the company has a huge potential to grow in the upcoming years. 

Please find below the link of our previous report below: 
 
1. Stewart & Mackertich Research_V-Mart Retail Limited Q4FY18 and FY18 Result Analysis 
Date: 31st May, 2018                                                              CMP: INR2402.85                                                     Target: INR2554  
https://www.smifs.com/files/reports/636633874088780891_Stewart%20&%20Mackertich%20Research-V-Mart%20Retail%20Limited%
20Q4FY18%20and%20FY18%20Result%20Analysis.pdf 
 
2. Stewart & Mackertich Research_Initiating Coverage Report on V-Mart Retail Ltd 
Date: 09th May, 2018                                                              CMP: INR2142.90                                                     Target: INR2554  
https://www.smifs.com/files/reports/636614852067282986_Stewart%20&%20Mackertich%20Research_Initiating%20Coverage%
20Report%20on%20V-Mart%20Retail%20Ltd..pdf 
 
3. Stewart & Mackertich Research_V-Mart Retail Limited Q4FY17 and FY17 Result Analysis 
Date: 09th May, 2017                                                              CMP: INR1024.85                                                     Target: INR1100  
http://smifs.com/UploadResearch/SMIFS%20Research-V-Mart%20Result%20Analysis-Q4%20FY17.pdf 
 
4. Stewart & Mackertich Research_Indian Retail Sector_Overview & Stocks Recommendation 
Date: 27th March, 2017                                                              CMP: INR741.65                                                     Target: INR1050  
https://www.smifs.com/files/reports/636621636116223788_Indian%20Retail%20Sector-%20Overview%20&%20Stocks%
20Recommendation.pdf 

Actual v/s Estimate 

 Valuation Matrix  

 Methods  
 Multiple 
Assigned (x)  

 Weightage 
(%)  

 Price (INR)  
 Weighted 
Price (INR)  

 Mcap/Sales                  3.20  50%      3,188       1,594  

 P/E              38.00  50%      3,562       1,781  

 Weighted Avg. Price       3,375  

 Premium/(Discount)  0% 

 Target (INR)       3,375  

P/E Band 

Source: Bloomberg, SMIFS Research  
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Disclaimer 

Any document, including this report, which is prepared by the research team of Stewart & Mackertich Wealth Management Ltd. (SMIFS) is circulated for 
the purpose of information only to the intended recipient and should not be replicated or quoted or    circulated to any person/corporate or legal entities in 
any form. This document/ documents/ reports/ opinion should not be interpreted as an Investment/ taxation/ legal advice. While the information 
contained in the report has been procured in good faith, from sources considered/ believed to be reliable, all/ part of the statement/ statements/ opinion/ 
opinions/ view/ views in the report may not be considered to be complete or accurate. Therefore, it should only be relied upon at the recipients own risk.  
 
Research Analysts/ Economists/ Advisors/ Investment Strategists or any other spokes persons of the company (SMIFS) are often sought after for 
expressing their views on print/ electronic/ web media. The views expressed are purely based on their assumption/ understanding on fundamental 
approach/ technical and historic facts on the subject. The views expressed should not be construed as an offer to buy/ sell or hold equity/ commodity/ 
currencies or their derivatives. The views/ opinions expressed is for information purpose only, and may change due to underlying factors, related or 
unrelated or other market conditions and may or may not be updated.  
 
Stewart & Mackertich Wealth Management Ltd, its subsidiaries, or any of its directors, employees, agents, and representatives shall not be liable for any 
damages whether direct or indirect, incidental, special or consequential including lost revenue or lost profits that may arise from or in connection with the 
use of the information/ research reports/ opinions expressed.  
 
Disclosure: Clients/ associates of SMIFS Group may be holding positions in equities or their derivatives on which the research report is made or opinion 
is formed or views are expressed in print or electronic media. We ensure all compliance is adhered to with this report/ reports/ opinion or views expressed. 
 
Analyst ownership of the stock – NIL  
Analyst’s dependent relatives’ ownership in the stock – NIL  
 
Analyst Certification: The matter related to the report has been taken from sources believed reliable and the views expressed about the subject or i ssues 
in this report accurately reflect the personal views of the analyst/ analysts. Stewart & Mackertich Wealth Management Ltd. does not compensate partly or 
in full, directly or indirectly, related to specific recommendations or views expressed by the research analysts/ market strategists/ Portfolio Managers.  
 
REGISTRATION as required under SEBI (Research Analyst) Regulation 2014 has been granted by Securities & Exchange Board of India (SEBI), registration 
number being INH300001474.  
 
Stewart & Mackertich Wealth Management Ltd. 
Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India. 
Tel.: +91 33 6634 5408 /, Fax: 91 33 22893401 
 
Website: www.smifs.com 
 
For queries related to compliance of the report, please contact:  
- Sudipto Datta, Compliance Officer  
Contact No.: +91 33 66345414 / 4011 5414  
Email Id.: compliance@smifs.com / sudipta@smifs.com 
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